
Amplifying the Mission in Unexpected 

Ways: How Street Sense Media Lifts Up 

the Voices of Unhoused People in DC













Street Sense Media is not an advocacy 

organization



Street Sense Media is...

A Low Barrier Economic Opportunity
A Newspaper



How a Vendor’s Paper Sales Work



The Myths of Homelessness

-Addiction and Substance Abuse

-Laziness



Homelessness by the Numbers



It effects people from all kinds of 

backgrounds

Homelessness by the Numbers



It effects certain groups at higher 

rates

Homelessness by the Numbers



It effects people from all kinds of 

backgrounds

And

It effects certain groups at higher 

rates

Homelessness by the Numbers



Homelessness by the Numbers



Homelessness by the Numbers



Homelessness by the Numbers



Philosophies Practiced at 

Street Sense Media

• Flattening hierarchies

• Radical inclusion

• Seeing the Unseen



Who can become a Street 

Sense Vendor?





Learning Professional Culture



Case Management



Staff Access



Community

and Artistic 

Workshops





Whole Person 

Empowerment



The Vendor Survey



The Vendor Survey



Covering Housing Differently







Representative Maxine Waters Prophets of Rage’s Tom Morello

US Shadow Rep. DC Franklin Garcia Senator Cory Booker











FACE and



FACE and





History

Keepers
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